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Fairtrade International Global CEO visited Korea
Dario Soto Abril, Fairtrade International Global CEO, visited Korea. On July

16th, we invited Korean Fairtrade licensees and partners to hold a licensee
meeting and welcome reception. About 100 representatives from Fairtrade
related companies, organizations, including the Ambassador of Costa Rica,
officials from France, Peru, Costa Rica and Indonesia embassies discussed and
shared opinions on the status and prospects of Fair Trade in Korea. In addition
to this, he had meetings with foreign ministry and interviews. This is the first

time that a global CEO of Fairtrade International visited Korea, suggesting that

the importance and size of the Korean Fair Trade market is growing.
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Fairtrade Korea, EBS's radio program special guest

Mr. Jee Dong-Hoon, representative of Fairtrade Korea, was invited to EBS's radio
program “Gonggam Sidae” as a special guest on July 4 to introduce Fairtrade.
This program is conducted by Choi Young il, and we discussed about the
definition and history of Fairtrade and exemplary cases, different products,
where to buy, and misunderstandings. In addition of introducing Fairtrade and
Fairtrade Korea, participants were able to share their questions about Fair Trade,

experiences and interest. You can listen again on the EBS website.
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Why should hotels consider using Fairtrade?

According to Fairtrade AU & NZ's research, 78 percent of New Zealanders and . . .

Fairtrade-certified products will create a name for your hotel. Not the
50 percent of Australians recognise the Fairtrade symbol when they see it on . . .

one that is now above the door of course, but one that is recognised
product packaging or menus. With more New Zealanders and Australians . .

in the hotelier world. A hotel that represents change. A hotel that says
becoming globally and environmentally conscious, Fairtrade products are ) ) . )

fairness is worth the extra effort, and this is something both you and
an important aspect of many people’s decision making when it comes to .

your guests will feel better for”
purchases. According to the report produced by Fairtrade for hoteliers: “Using
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ORGA Whole Foods has launched Fair Trade certified bananas
ORGA Whole Foods, which aims to be a LOHAS (Lifestyle of Health and Sustainability)

company that loves humans and nature together, has begun to deal with fair trade certified
products. LOHAS means a conscious lifestyle that considers its own health and sustainability
of the global environment, and the strict manufacturing principles including the Pulmuone's
additive principles. ORGA Whole Foods, which has more than 100 stores in Korea, has
launched Fair Trade certified bananas, coffee, cookies and more and ORGA pursue its LOHAS

value through Fairtrade. (ORGA website: www.orga.cokr)
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